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China Mobile (Hong Kong) Ltd

® History of Development
® Business Strategy

" L atest Development



History of Development




Operations Coverage
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Ownership Structure

ChinaMobile
Communications Cor poration

100%

Bliblic Shareholdes

@ninaMabile (HK) Groupitid

24.42%

75.58%
China Mobile (HK) Ltd

100%

Shenzhen Company

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Zhejiangl g Jiangsl Fujian fHenan Hainan Beijing Shanghiel iilanjin Hebel [Liaoning| @ Snandorn

I Guangxi
Miobile Miebile

\Viiohile

M obile Mobille Mobille Mobile Miohille Miohile Miohile M obille Miohile

SHEL
CHINASMOBILE



Our Growth and Market Leadership
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Strong Financial Performance
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Much Larger Revenue and EBITDA Base
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High Growth Market Leaders
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Enhanced M ar ket Position

CMHK CMHK

20.5% | I 1998
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36.1%
2000 Acquisition (As of June 30 ”
|I 1999
* Acquisition \
CMHK 21.64 mm g /
Targets 13.64 mm*
CMHK
Combined 35.28 mm 55.9%
% Increase 63% 2858

Acquisition

i

@ CHINAVOBILE N\;Q\\:S




Subscribers (mm)
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* Dataasat June 30, 2000
** CMHK had 42.8 mm subscribers by the end of November, 2000
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Business Strategy




Business Strategy

CoreMobile

Acquigtion
Opportunities
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Growing Core Mobile Business

" Broadening subscriber base and capturing
mar ket penetration

" Focuson high quality subscribers

" |ntegrate our operations and gain efficiency
and syner gy

" Nurture human capital
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| ntegration and Synergies

O  Unify operating procedures

d Enhanced volume cost

QO Centralizereporting and savings and negotiation
financial control position
Q Introduce Performance Q  Sharing of R&D, new
based evaluation standards service development and
settlement

0 Integrate Management _
O Central marketing and

consistent branding

0 Management resources and
expertise sharing
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M obile Commer ce Solution
Mobile Info Service Center
Mobile Portal

I nter net Access
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Core Mobile Communications Service
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Pioneering Mobile Data in China

I SMShbased services achieving scale

I Substantial growthin IP
long-distance services

' Increasing popularity in WAP
services

I Significant progress made with
experimentsin GPRS mobile
technology
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Future Acquisition Possibilities

52% of national
population

B 3% penetration

[ 16.7 mm China M obile
subscriber s*

[ Subscriber CAGR 75%
(97 — 99)




L atest Development
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* 13 subsidiaries combined figures
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New Product I nitiatives

SM S-based services achieved consider able
scale

Substantial growth in | P long-distance
Services

Continuous development of WAP services

Significant progressin GPRS mobile
communications technology experiment
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Strategic Alliance with Vodafone

Far Reaching Cooper ation

Sharing of management experience and exchange of human
I esoUr Ces

Sharing of operational expertise
» Subscriber management
» Network operations
» Marketing and branding
Exclusive licensing of technology to CMHK in China
Potential creation of joint ventures
Strategic alliance gover nance structure

L ong-term objective with strong personal commitments by
respective CEOs and senior leader ship
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Strategic Alliance for R& D of
Wireless Data Services

® CMHK & HP formed strategic alliance for
R& D of wireless data services

® To strengthen co-operation in R& D of
wir eless data services between CMHK and HP

® Tobroaden CMHK’s ARPU base and
stimulate its subscriber growth

® Toexpand room for wireless data technology
development
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Main Content of Tariff Adjustment (1)

® Reduction in digital transmission lines
leasing fees

® Reduction in international and Hong K ong,
Macau and Taiwan long-distance calling
charges

® Reduction in domestic long-distance
calling charges
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Main Content of Tariff Adjustments (11 )

® Cancdllation of surchargesin
telecommunications services

® Noticereating to other charges




| mplementation of Calling Party Pays System?

" “ Calling Party Pays’ will not beimplemented
within two years

" Overall objective of telecommunications tariff
adjustments:
> better development of telecommunications industry
» bringing tariff in linewith international standard

® Transparency of tariff policy will be further enhanced

® Operatorswill have more autonomy in determining
tariff structure
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China Mobile (Hong Kong) Limited
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